





1. MECTO JIUCLIMITIJIMHBI B CTPYKTYPE OBPA3OBATEJILHOM ITPOT'PAMMBI
1.1. TpeboBanus K MpeABAPUTEIBHON MOATOTOBKE OOYJAIOUIUXCS, TPEIIIECCTBYIONINE
U COITYTCTBYIOIIUE TUCIUTUIHHBI, HA KOTOPBIX OCHOBBIBACTCS N3YUCHHUE JAHHOM:
«Anrnuiickuit 1361k» Ha 6a3e OIT OCO.

2. OITMCAHUME AMCLUITIIMHBI

2.1.  OOmas xapaKTepUCTHKA

HanmeHnoBaHue nokazaresst 3Ha4YCHHE TIOKA3aTelsI
Ha3zBanue oOpa3oBarenbHOI porpaMmbl 38.03.01 DKOHOMUKA (ITpodpuinb:
DKOHOMUYECKAs TEOPHs)
Iudp 1 Ha3BaHHE B COOTBETCTBHUH C b1.5.M2.1 MHOCTpaHHBIi1 S3BIK
y4eOHBIM TIJITAHOM
YacTs 00pa3oBaTeabHON NPOrpaMMbl bazoBas yacTp
KonuuectBo 3a4eTHBIX €MUHUL / BCETO YacOB 4144

2.2. Pacnpenenenue 4acoB 1o opmam u nepuogam o0ydeHus

O0u1ee KOJINYECTBO YaCOB
= CcaMoOCTOS-
dopma 2 | @ .
S © | nmekuu- | abopa- | MpPaKTH- | TEIbHOM dopma
00yJeHus 2 | 3 BCETO
8 | OHHBIX | TOPHBIX | YEeCKUX | PabOTHI + KOHTPOJISI
KOHTPOJIb

Ounas 1 - - 34 38 72 3a4yer
QOuHas 1 2 — — 34 38 12 3K3aMEH
Ounasi, Bcero - - 68 76 144
OuHo-3204Has 1 1 — — 10 62 12 3a4er
OuHo0-3a04HAas 1 2 — — 10 62 712 3K3aMeH
OyHO-3a04Has, 3 3 20 124 144
BCETO

3. LEJU JUCIUTUIMHBI

Hens nucuumiusabl «MHOCTpaHHBIM S3BIK» — MPUOOpPETEHHE CTYIEHTAaMU HaBBIKOB U
YMEHHH B Pa3IMYHBIX BUAAX PEUYEBOW U MHCHMEHHOUN NEATEIBHOCTH, KOTOPHIE HA OTACIbHBIX
dTamax SA3LIKOBOU IIOATOTOBKH ITO3BOJJIAOT HCIIOJIB30BATh I/IHOCTpaHHI)II\/JI SA3BIK KaK B
npodecCHOHANBPHOM W HAyYHOW JIeATENbHOCTH, TaKk W Ui Ieed  JanbHeHIero
camMo00pa3oBaHMUS; pa3BuTHE o0rei " npodeccCHOHATLHO-OPHEHTHPOBAHHOM
KOMMYHHUKATHBHOM SI3bIKOBOM KOMIIETEHIIUU CTYACHTOB, UTO CJIENaeT BO3MOXKHBIM 2PPEKTUBHOE
obmieHue B chepe SJKOHOMUKH U OU3HEca.

4. KOMITETEHIN OBYYAIOIIETI'OCS, @OPMUPYEMBIE B PE3YJIBTATE
OCBOEHIA KOMIIOHEHTA OBPA30OBATEJIbBHOU ITPOI'PAMMEI, X NH/IMKATOPBI
N TNTAHUPYEMBIE PE3VIJIbTATBI ObBYUYEHU A

4.1. KomnereHuuu

VYK-4. CriocobeH OoCymIecTBIATh AENOBYI0 KOMMYHHUKALMIO B YCTHOW M HUCHbMEHHOM
dopmax Ha rocyJapcTBEHHOM si3bike Poccuiickoil denepanuy 1 ”HOCTPAaHHOM(BIX ) S3bIKE(aX).

4.2. VHaukaTtopbl KOMIETECHITHHA

Kareropun YHuBepcainbHble WNuaukaTopsl Pe3ynbTaThl 00y4ueHus
YHHUBEPCATbHBIX KOMIETEHIINN




KOMIETEHLINI
Kommynukamus | YK-4. Cnocoben VYK-4.1. BeiOupaet YK-4.1.1. 3Haer, KaK
OCYIIECTBIISATh Ha TOCYJJapCTBEHHOM | CAaMOCTOSITEIbHO HAaxOIuThb U
JIETIOBYIO si3bike PO n oOpabaTeiBaTh  MHGOPMAIIHIO,
KOMMYHHUKAIUIO B | HHOCTPAHHOM(-bIX) HE00XO0IUMYIO JUIS
YCTHOU U SI3BIKAX KAUECTBEHHOIO0  BBINOJIHEHUS
MMCbMEHHOM KOMMYHUKATUBHO aKaJIEeMUYECKHUX u
dbopmax Ha MIpUEeMJIEMbIE CTHJIb U | TPOPECCUOHAIBHBIX 3a/ad |
roCy/1apCTBEHHOM | CPEICTBA JOCTIDKEHUS TIPOEeCCHOHATBHO
s13bIKe Poccuiickoi | B3aMOJECTBUSA B 3HAQYMMBIX IIeJiel, B T.4. Ha
®denepanuu u 00IIeHUH ¢ MHOCTPAHHOM $I3BIKE.
WHOCTPAaHHOM(BIX) | JIEJTOBBIMH VK-4.1.2. 3naer Meromsl U
sa3bIKe(ax). [MAPTHEPAMH. CHIOCOOBI MIPUMEHEHHUS
nHpOpMaIMoOHHO-
KOMMYHUKAITMOHHBIX
TEXHOJIOTU JUTSL coopa,
XpaHEeHHS, 00paboTKH,
NpPEACTABICHUS M  Ieperayu
uHpOpMallMd B CHTYyaIUIX
aKaJIEeMUYECKOTO u
npo¢ecCnOHaTHLHOTO
B3aUMOJICHCTBUSI.
VK-4.2. Bezer VYK-4.2.1. . 3Haer HOPMBI
NUCbMEHHOW PEeYH, MPUHATHIE B
JICJIOBYIO TEPETUCKY .
Ha roCYIapCTBEHHOM pohecCHOHATTLHOM cpejie.
YK-4.2.2. YMmeer BECTH
SI3BIKE PO "
HHOCTPaHHOM(-bIX) JICJIOBYIO HEPENUCKY Ha
SBBIKAX. rOCyJ1apCTBEHHOM  sA3blke PO
W/WJIN HTHOCTPAHHOM SI3BIKE.
VK-4.3. Vwmeer | YVK-4.3.1. CocraBnser,
BBITIOJIHATh TIEPEBOJT | pEIAKTUPYET Ha
npodeccHoHaANBHBIX | TOCYAapCTBEHHOM si3blke P®D
TEKCTOB C | W/MAM HHOCTPAHHOM  S3BIKE,
WHOCTPAHHOTO(-bIX) | BBITIOJHSET KOPPEKTHBII
Ha TOCYAApCTBEHHBIN | MEPEBOJI C NHOCTPAHHOTO SI3bIKA
sa3plk PO um ¢ | HA rOCyIapCTBEHHBIN sA3bIK PO
rocy/1apCTBEHHOIO U C TOCYJapCTBEHHOIO f3bIKa
SA3bIKa PD Ha | PO Ha wWHOCTpaHHBIM A3BIK
WHOCTPaHHBIN(-BIE). pa3IMYHBIX aKaJAEMUYECKUX U
npogecCuOHaTbHBIX TEKCTOB.
5. [TPOI'PAMMA JTMCHUITJIMHBI
Tembl Kpartkoe coneprxanue TeMbl
Pasnen 1. Relations with Clients and Colleagues
Tenta 1. Customer seryice. Customers. "Com|_oany- client” relations. Qompany
CUStomers !oyglty. Meet_lng new people. Greetings. Word partners. Direct and
indirect questions.
Description of companies. Goods and services, offered by companies.
Tewma 2. . . o N
. Autobiography. Profession. Position. Responsibilities. FT Graduate
Companies

Training. Word-building. Present Simple vs Present Continuous. Third




TeMbl

Kpatkoe conepxanue TeMbl

person singular. Formal letters. Making offers.

Trips, business trips. Meeting foreign colleagues. Processing order
(tickets, hotel room, meal, excursions, etc.). Socializing with colleagues

Tewma 3. and clients. Countries, nationalities. Social conventions and cultural
Travel gaps. Management style in other countries. Adjectives of nationality.
Past Simple vs Present Perfect. Avoiding repetition. Presenting
information about companies. Introductions and socializing.
Pa3nen 2. General Business Routines
Troubleshooting. SWOT analysis. Company. structure. Changes in
Tema 4. companies, results, achievements. Work with clients and personnel

Troubleshooting

Synonyms. Past Perfect. Making recommendations. Giving business
advice

Tewma 5.
Company
History

Formation of a company, basic landmarks and directions of its
development. Past Simple: regular/irregular verbs. Adjective and noun
patterns. Sequencing ideas. Giving presentations on company histories.

Tema 6.
Retailing

Purchase and sale. Formation of income. Retail and wholesale trade.
Methods of sale. Retail outlets. Bar codes. Packaging and marking.
Word groups. Definite, indefinite, zero articles. Defining relative
clauses. Market research and discussion.

Pasgen 3. Business Environment

Tema 7.
Products

Goods and services. Advertising products. Marketing. Market research.
Goods promotion. Customer’s profile. Target audience. Advantages and
disadvantages of products. Product features (USPs). Famous brands
counterfeit. Order of adjectives. Degrees of comparison of adjectives &
adverbs. Product presentation.

Tema 8.
People

People — the main asset of a company. Skillful management — guarantee
to a successful business. Different styles of management. Manager’s
aspects of work. Managing employees. Word building. Forms
expressing future. Talking/writing about your job. Action planning
career objectives.

Tema 9.
Business
environment

Business environment. Factors affecting the business. development.
Business climate. The Big Mac Index. Performance of the company.
Clauses of contrast. Modal verbs. Scale of probability Describing trends:
interpreting graphs. E-mail. Business letters

Paznen 4. Results and Achievements

Financial services. The annual financial statements of companies. Cash
flow analysis. Different types of banks (clearing, trading, offshore) and

Tema 10. bank accounts. Interest rates. Investing money. Buying shares. Stock

Finance exchanges. Conditional sentences. Transitive and intransitive verbs,
word partners. Rephrasing and exemplifying. Linking words of cause
and effect. Discussing companies’ financial decisions.

Tema 11. Corporate ethics & responsibility. The ethical consumer. Gerunds &

Corporate Infinitives Constructions both...and, either...or, neither...nor.

responsibility Negotiation.

Tema 12 Global competition. Globalization. Perfect tenses.

Competition

CV, Interviews




6.

6.1.

CTPYKTVYPA U COAEPXXAHUE JUCIHUIIIMHBI

®dopma 00yyeHus — ouHas, Kypc — 1, cemectp — 1

HanmenoBanms pa3aciioB U TEM

KonmuectBo yacoB

Jlexu. | JlaGop. | Hpakr. | CPC+K | Beero

Pasnen 1. Relations with Clients and Colleagues

Tema 1. Customers — — 6 6 12
Tema 2. Companies — — 6 6 12
Tema 3. Travel — — 5 7 12
Paznen 2. General Business Routines
Tema 4. Troubleshooting — 6 6 12
Tema 5. Company History — 5 7 12
Tema 6. Retailing — 6 6 12
NTOI'O 3A CEMECTP — 34 38 72
6.2. ®opma oOyueHus — ouHas, Kypc — 1, cemectp — 2

HanmeHnoBaHus pa3aciioB u TCM

KommuectBo yacos

Jlexu. ‘ JIabop. ‘ IIpakr. ‘CPC+K ’ Bceero

Pasgen 3. Business Environment

Tema 7. Products — — 6 6 12
Tema 8. People — — 6 6 12
Tema 9. Business environment — — 5 7 12
Pa3nen 4. Results and Achievements
Tema 10. Finance — — 6 6 12
Tema 11. Corporate responsibility — — 5 7 12
Tema 12. Competition — — 6 6 12
NTOI'O 3A CEMECTP - — 34 38 72
HUTOI'O 3A KYPC — — 68 76 144
6.3. dopma 0bydyeHust — ouHO-3a04Has, Kypc — 1, cemectp — 1

HanmenoBanus pasaesnoB u TeM

KonmuectBo yacoB

Jlexn. | JlaGop. | Mpakr. | CPC+K | Beero

Paznen 1. Relations with Clients and Colleagues

Tema 1. Customers — — 2 10 12
Tema 2. Companies — — 2 10 12
Tema 3. Travel — — 1 11 12
Pasnen 2. General Business Routines
Tema 4. Troubleshooting — 2 10 12
Tema 5. Company History — 1 11 12
Tema 6. Retailing — 2 10 12
HUTOI'O 3A CEMECTP - 10 62 72

6.4.®opma 00yueHHs — OYHO-3a04Has,

Kypc — 1, cemectp — 2

HaumeHnoBanus pa3aenoB u TeM

KonmyectBo yacoB

Jlexu. | JlaGop. | Mpaxr. | CPC+K | Beero

Pasgen 3. Business Environment

Tema 7. Products - - 2 10 12

Tema 8. People — — 1 11 12

Tema 9. Business environment - - 2 10 12
Pasnen 4. Results and Achievements

Tema 10. Finance - - 2 10 12

Tema 11. Corporate responsibility — — 2 10 12

Tema 12. Competition — — 1 11 12




NTOI'O 3A CEMECTP — — 10 62 72

HNTOI'O 3A KYPC - - 20 124 144

7. OLEHOYHBIE MATEPUAJIBI (CPEACTBA) LA TEKYIIEI'O KOHTPOJIA
YCIIEBAEMOCTH, IPOMEXYTOYHOU ATTECTALINN

7.1.  KoHTpoabHBIE BOIIPOCHI.
OBPA3EIL] 3AJAHU S ITPOMEXYTOYHOI'O KOHTPOJIA

. Listening
Listen to the person telling about the company Gucci. Choose the correct answer.
1. Gucci produces a. luxury goods b. cheap goods
2. It was founded in a. 1912 b. 1921
3.The company’s trademark has a. blue and red stripes b. green and red stripes
4. The company has a. 300 stores b. 3000 stores
5.1t’s the a. biggest-selling b. biggest-selling company
company in the world in Italy
I1. Vocabulary
Match the words in the box with their definitions.
parent company supplier marketing competitor
repeat business customer care refund real estate

6. Property (land and buildings).
7. Return of money to a customer.
8. A company that owns other companies.
9. The action or business of promoting and selling products or services, including market
research and advertising.
10. Customers return to a company to buy more of its products or services.
11. A company that sells or offers the same type of product or service.
12. A company that provides a particular type of a product.
13. The activity of looking after customers, and helping them with any complaints or problems.
[1l. Grammar
1. State if the indirect questions are Wrong or Correct.
14. Could you tell me if you work in sales?
15. Could you tell me what product range does your company sell?
16. Could you tell me whether you like your job?
17. Could you tell me how long your company works on Saturdays?
18. Could you tell me is this company big?
19. Could you tell me where the bank is?
2. Choose the correct tense form (Present Simple or Present Continuous).
20. She ... for a big multinational.

a. works b. is working

21. This month our company ... new employees.
a. recruits b. is recruiting

22. At present we ... for a new marketing strategy.
a. look b. are looking

23. The company ... a refund if a customer is not satisfied.
a. gives b. is giving

24. I always .... with this supplier.
a. deal b. am dealing

25. Currently our company ... a new service.
a. promotes b. is promoting

26. We always ... goods on time.
a. deliver b. are delivering


http://www.oxforddictionaries.com/definition/english/promote#promote__9
http://www.oxforddictionaries.com/definition/english/product#product__3
http://www.oxforddictionaries.com/definition/english/include#include__3
http://www.oxforddictionaries.com/definition/english/market-research#market-research__3
http://www.oxforddictionaries.com/definition/english/market-research#market-research__3
http://www.macmillandictionary.com/search/british/direct/?q=of
http://www.macmillandictionary.com/search/british/direct/?q=looking
http://www.macmillandictionary.com/search/british/direct/?q=after
http://www.macmillandictionary.com/search/british/direct/?q=customers
http://www.macmillandictionary.com/search/british/direct/?q=and
http://www.macmillandictionary.com/search/british/direct/?q=helping
http://www.macmillandictionary.com/search/british/direct/?q=them
http://www.macmillandictionary.com/search/british/direct/?q=with
http://www.macmillandictionary.com/search/british/direct/?q=any
http://www.macmillandictionary.com/search/british/direct/?q=complaints
http://www.macmillandictionary.com/search/british/direct/?q=or
http://www.macmillandictionary.com/search/british/direct/?q=problems

27. This year our competitor ... fast.
a. expand b. is expanding
IV. Reading
Read the text and decide if the sentences are True or False.
McDonald’s success

McDonald’s is one of the most famous multinationals in the world. It is involved in food
sector and is the world’s largest chain of hamburger restaurants. It operates in 119 countries and
serves 47 million customers a day. The company employs over 1.5 million people.

With its headquarters in Illinois, the United States, the company began in 1940 when
brothers Richard and Maurice McDonald opened their first barbecue restaurant. In 1948, they
reorganized their business as a hamburger production and introduced the "Speedee Service
System™ which started the modern fast-food phenomenon.

When consumer tastes change, the company develops, expands and launches its new
menus with salads, fish, smoothies, fruit.

Another key to the company’s success is good customer care, marketing and advertising
strategy.

28. McDonald’s is the first multinational in the world. T/IF
29. The company has the biggest number of hamburger restaurants in the world. TIF
30. It gives jobs to 3 million employees. TIF
31. The nationality is American. T/IF
32. The company started as a food shop. TIF
33. McDonald’s was the first who launched the service system used today. TIF
34. The company changes its menus to satisfy customers’ needs. TIF
35. The company uses successful promotion strategy. TIF

Kputepuu oniennBanust 3a1aHusi IPOMEKYTOUHOTO KOHTPOJIIS
MakcumanbHasi 001mas cymMma OajljioB, KOTOPYIO MOXET TMOJYYUTh CTYACHT, YCIEITHO
BBITIOJTHUB BCE BUJIBI 33JJaHHI, COCTaBIsAeT 35 0aioB, eciiu UTOroBas (popma KOHTPOJIS — 3a4eT.

7.2. TeMbl UHIUBUYaTbHBIX 3aJaHUMA
NunuBuayanbHble 3aaHusl MO JUCHUATUIMHE «HOCTpaHHBINA S3BIK» 3aKITIOYAIOTCS B
BBIMIOJTHEHUH TBOPUYECKO-aHAMTUYECKHX 3aJJaHHil 10 CIIEYIONIUM TeMaM:

Tema 3ananue Heanb
nposectd SWOT ananus | 3akperieHHe  JEKCUKU
i . MPEANPUITHS Ha | IO Teme, NMpuoOpeTeHue
Troubleshooting | SWOT analysis pearp » IpHOdP
OCHOBaHUU JAHHBIX | HABBIKOB  IIPOBEICHUS
CTaTUCTHKH SWOT-ananmsa
3aKperieHue  JIEKCUKH
o TeMe, MpuodOpeTeHue
Company Presentation on | cmenars NPE3CHTAUIO | HABBIKOB IIOATOTOBKM H
history history = of a|mo wmcropum W3BECTHOTO | MPOBEACHUS
famous company OpeHa Uiy KOMIIaHUU pe3CHTAH o
UCTOPUU U3BECTHOTO
OpeHJ1a MJIM KOMIaHUU
Essay 3aKpEIJICHUE  JIEKCUKH
« oo HaIMCcaHKe 3cce Ha TEMY
Traditional . o Teme, MpuodpeTeHue
- . . «TpaguumoHHbII
Retailing shopping vs online HaBBIKOB
.2 UIOMUHT VS TMOKYIKH .
shopping: pros . apryMEeHTHPOBaHHON
v OHJIAMH: 3a U IPOTUB)
and cons JIUCKYCCUHU
3aKperjieHue  JIEKCUKH
Products Product clenaTtb  MPE3CHTALMIO | 0 TeMe, MPHOOpeTeHne
presentation HOBOTO ITPOJAYKTA HaBBIKOB ITOJATOTOBKH H
IIPOBEJCHUS



http://en.wikipedia.org/wiki/United_States
http://en.wikipedia.org/wiki/Salad
http://en.wikipedia.org/wiki/Fish_(food)
http://en.wikipedia.org/wiki/Smoothie
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‘ ‘ ‘ MPE3EHTALNH IPOTYKTA ‘

7.3.  OBPA3ELl COOEPXXAHWA DK3AMEHAILIMOHHOI'O BUJIETA.
DK3aMeHallMOHHbIH Ouner Ne
1. Reading. Read the text and choose the best word to fill in each gap from A, B, or C.
2. Language. Do the exercises on grammar and vocabulary.
3. Listening task. Listen to the text and for each question, mark one letter (A, B, or C) for
the correct answer.
4. Speaking Task. Speak on the topic suggested.
WHAT IS IMPORTANT WHEN ...?
Entering the foreign market
e Considering different ways of penetration
e Type of the product

5. Writing. Write a letter on the given input.

B cnydae BeneHus yueOHOro mpoiiecca ¢ UCHOJIb30BaHUEM 3JIEKTPOHHOTO OOYyYEHHUS U
JTMCTAaHIIMOHHBIX 00pa30BaTENbHBIX TEXHOJIOTHH, COACp)KaHUE OuiIeTa MOXKET OTIUYAThCS OT
MIPUBEJICHHOTO.

Kpurepun onieHnBaHus 3K3aMEHALIMOHHOTO 3a1aHUS

Tun 3aanns Kpurepnu onenku ba
JUTBI
3ananus 1o | Tun 3agaHusi: MHOKECTBEHHBIN BbIOOp, 34 Bompoca, Kax/blil
rpaMMaTHKe U | MPaBWIbHBIN OTBET cuictasiset 0,5 6anna: 17
JICKCUKE 34 Bompoca * 0,5 Gaimna
Hroro 17
[Tucemennoe | CoOTBETCTBUE CTPYKTYpE 05
3aJaHue CootBeTcTBHE 00BEMY 0,5
Coneprkanne/o0miee HHOOPMAITMOHHOE HATIOJTHEHUE 1
CooTBeTCcTBHE CTHIIIO 1
['pammaTiydeckast ¥ JJIeKCHIecKasi MPaBUIbHOCTD 1
Hroro 4
Yrenune Tun 3a1anusi: MHOXECTBEHHBIN BHIOOP, 8 BOIIPOCOB, KaXK IbIi
NIPaBUIIBHBIN OTBET cocTaBseT 1 6am:
8 BompocoB * 1 Gan 8
Hroro 8
AymupoBanue | Tum 3agaHus: MHOXKECTBEHHBIH BBIOOD, 6 BOIIPOCOB, KaXIbIii
MIpaBWJIbHBIN OTBET cocTaBisieT 1 Oam:
6 BonpocoB™ 1 6am1 6
Hroro 6
I'oBopenne | Ilomnota BeimonHeHMs 3aanus (task completion) 2
bricTpoTta peun/cBoboHO0E Bianenue (fluency) 1
I'pammaruyeckas ¥ JIeKCH4ecKasi IpaBUIBHOCTH (accuracy) 2

Htoro 5

Bcero 3a sx3amen 40




8. PACITPEJEJIEHUE BAJIJIOB, KOTOPBIE ITOJIVHAIOT OBYUYAIOUIMECA

OO6miast oleHKa 3HAaHWKM OOYYAIOIIUXCS MO JUCHUILIMHE TpoBoauTces 1o 100-6ammpHOoM
IIKAJI€ WMCXOJ W3 MAaKCUMyMa, MPHUBEACHHOrO B Tabimie Huxke. OpraHu3aloHHO-ydeOHas
paboTa B ayAMTOPUHU OIICHMBAETCS HAa OCHOBE TAKUX KPUTEPHUEB KaK IMOCEHIAEMOCTh 3aHSATHH,
CBOEBPEMEHHOE M KaueCTBEHHOE BBIMIOJIHEHUE JOMAIIHUX 3aJaHUM, aKTUBHOCTH BO BpeMs
MIPOBEICHUS JICKITMOHHBIX M TPAKTUYECKHX 3aHATHHA (ydacThe B OOCYKJCHHHM TEKYyIIEero W
MIPOMICHHOT'0 MaTepuaia, pereHue 3aaad u T.11.).

8.1. Cewmectp 1

Conepxarenpurie Bua pabotsl bamner
MOJTYJIN
OpranuzaloHHO-y4eOHas paboTa CTy/IeHTa B ay IMTOPUU 25
CamocrosiTenpHas padoTra 20
1-2 NuauBuayanbHas paboTa 20
[TpomexyTouHasi KOHTPOJIbHASI paboTa 35
OOmuit uTor 3a cemecTp 100
8.2. Cemectp 2
CopepxareibHbIe Bt paGors! Barisl
MOJTyJTH
Oprann3annoHHO-yueOHass padoTa CTyIeHTa B Ay TUTOPUU 20
CamocrosTenpHas padbora 20
34 NnnuBuayanbuas pabota 20
DK3aMeH 40
OO0mwmit uTor 3a ceMecTp 100
CooTBeTCTBHE OAIITIOB OIEHKE
O1eHKAa M0 NATHOAILHOM IIKAJIe
KonnuecTBo 6amios =
s 100 ECTS | Dxzamen, nudpepeHunpoBaHHbII 3auer
3a4eT
90-100 A OTJINYHO 3a4TCHO
80-89 B 3a4TEHO
75-79 C xoporto 3a4TCHO
70-74 D 3a4TCHO
60-69 E VIIOBJICTBOPUTEIILHO Be—
35-59 FX HE 3a4TEHO
0-34 = HEYJIOBJICTBOPUTEIHHO P,

9. OBECITEYEHUE OBPA30OBATEJIBHOI'O ITPOLIECCA AJIA JIUIL C
OI'PAHMYEHHBIMHU BO3MOXHOCT MU 3/]I0POBBS U MTHBAJINIOB
B xoze peanu3anuu QUCHHUILTHHBI HCIIOIB3YIOTCS CIICTYIOIINE TOTIOTHUTEILHBIC METOIBI
00ydeHHs1, TEKYIIEr0o KOHTPOJISl YCIIEBAEMOCTH U MPOMEKYTOYHON aTTeCTaIlli O0YJaroIIUXCs B
3aBUCUMOCTH OT UX MHAUBHUIYATEHBIX OCOOCHHOCTEH:
1) st caenbIX M CIa00BUIAIIMX:
— JekiuA O0QOPMIISIOTCS B BHJIE DJIGKTPOHHOTO JOKYMEHTA, JIOCTYITHOTO C TIOMOIIBIO
KOMIIBIOTEPA CO CTIEeIUATN3UPOBAHHBIM MMPOTPAMMHBIM 00ECIICUeHUEM;
— IS BBITIOJTHEHHS 3aJIaHUs MPU HEOOXOIUMOCTH IMPEAOCTABISICTCS YBEIUIHBAIOIICE
YCTPOMCTBO; BO3MOYKHO TaKKe UCIIOJIb30BAHHE COOCTBEHHBIX YBETUYMBAIOIINX YCTPOUCTB;
— TNHCHMEHHBIE 331aHUST OPOPMIISIFOTCS YBEITUYICHHBIM MPHQPTOM.
2) JUIS TIyXHUX U CJIa00CTBIIIAIIHX



— JIeKIMU O(OPMIISIFOTCS B BUJIE€ AJIEKTPOHHOTO JJOKYMEHTA;

— TMHCHMEHHBIE 33/IaHUS BBITIONHSIOTCS HA KOMITBIOTEPE B MUCHbMEHHOU (hopme;

— 9K3aMeH MPOBOJUTCS B MUCbMEHHON (opMe Ha KOMIBIOTEPE; BOZMOXKHO MPOBEACHHE
B (hopMe TeCTHPOBAHUS

3) s MLl ¢ HAPYIICHUSIME OTIOPHO-IBUTATEIILHOIO amiapara:

— JeKuuu opOPMIIIOTCS B BHUJAE AJIEKTPOHHOTO JOKYMEHTA, JOCTYIHOTO C MOMOIIBIO
KOMIIBIOTEpA CO CIEeLUaIN3UPOBAHHBIM IPOTPAMMHBIM O00ECTIeUeHUEM;

— TMHCHMEHHBIC 33/IaHUS BBITIOTHSIOTCS HA KOMITBIOTEPE;

— 9K3aMeH U 3a4€T MPOBOJATCS B YCTHOM (hopMe HIIM BBIMOJHSAIOTCS B MHUChMEHHOMN
dbopMe Ha KOMIThIOTEDE.

[Ipu HEOOXOMMMOCTH MPEeNyCMaTPUBACTCS YBEIHMUECHNUE BPEMEHH I ITOJTOTOBKH OTBETA.

[Iponienypa  mpoBeAeHHST  NPOMEXKYTOYHOM  arTecTalu Ui OOYYaroIIUXCs
YCTaHABIMBACTCS € Y4YETOM UX HUHAMBHUIYAIBHBIX TCUXOPU3MUYECKUX OCOOEHHOCTEH.
[TpomexxyTo4HAs aTTeCTAIMS MOXKET IMTPOBOIUTHCS B HECKOJIBKO ATAIOB.

[IpoBenenne mpoueaypbl OLEHUBAHUS PE3yIbTaTOB OOY4YeHHs] JOIMYCKAaeTcsl C
MCTIOJBb30BAaHUEM JTUCTAHIIMOHHBIX 00PAa30BaTEIbHBIX TEXHOJIOTHH.

ObecnieunBaeTcst 1OCTyN K MHPOPMAIIMOHHBIM U Oubnuorpaduyeckum pecypcam B CETH
WuTepHer s Kaxkaoro oOywaronierocsi B (opMax, aJalTUPOBAHHBIX K OTPAaHUYEHUSM HX
3JI0POBBS U BOCTIPUSATHUS HHPOPMAIUH:

1) naus crenbiX U CaOOBUISIIHX:
— B mevyaTHOU (hopMe yBeIMYEHHBIM HIPU(TOM;
— B (hopMe 3IEKTPOHHOTO IOKYMEHTA;

2) s TIyXHX U CIa0O0CTBIIAIIUX

— B meyaTHoOU hopme;

— B (opMe IEKTPOHHOTO TOKYMEHTA.

3) mns 0OyyaroIMXcs ¢ HAPYIICHUSIMU OIIOPHO-JIBUTATEILHOTO arapara:

— B meyaTHoOU (opme; B popme 3IEKTPOHHOTO TOKYMEHTA.

10. MATEPUAJIBHO-TEXHUYECKOE OBECIIEYEHUE YUYEBHOI'O ITPOLUECCA

[IpakTiueckue 3aHATHS N0 IUCHUIUIMHE «/IHOCTpaHHBIN SA3bIK» MPOBOAATCS B y4eOHOM
ayIUTOPUU IJIsl MIPOBEACHUS MPAKTUYECKHUX 3aHATHH, TEKYILIEro KOHTPOJISI U IPOMEXKYTOUHOU
arrectanuu (ayn. Ne 210, r. Honenk, yn. Yemtockuniies, 1. 198a), ocHalleHHONW KOMIIJIEKTOM
yueOHoil meOenn Ha 20 MOCAZOYHBIX MECT, KOMILJIEKTOM pabouero Mecra MpernoaaBaTens,
MarHUTHO-MAapKEpHOW JOCKOW, ydyeOHMKaMU M Y4YeOHbIMH MOCOOMSMH, ayIuo M BHJIEO
000pyI0BaHUEM, KOMIIBIOTEPOM C HMHTEPHET-NOAKIIOYEHUEM, CKaHEPOM M KONUPOBAJIBHBIM
YCTPOMCTBOM.

CamocrosTenbHas paboTa CTyI€HTOB IPOXOIUT B CIEIYIOLINX NOMEIIECHUSX:

— OubnmoTeKa yHHBEPCUTETA, YKOMIUIEKTOBaHa y4ueOHOH Mebenbio Ha 401 mocagouHoe
MECTO, pacIoIokeHa 1o agpecy r Jonenk, npocnekt ['yposa 1.6;

— yuTa’dbHBIN 371 Ne 1 nHOCTpaHHOM! JAUTEpaTYyphl, YKOMILJIEKTOBAaH y4eOHON MeOembIo Ha
34 moca/louHBIX MecTa, OCHAIIEH KOMIIBIOTEPOM B KOMIUIEKTE (1 IIT.), pacrosioxkeH 1o ajapecy T.
Honerk, mpocnekt ['yposa 1.6, kab. 103;

- METOAMYECKHI KaOMHET y4eTHO-(MHAHCOBOTO (haKyJabTeTa, YKOMIUIEKTOBAH y4eOHOI
Mebenbio Ha 35 mocallouHbIX MECT, OCHalleH 4 KOMIIbIOTEpaMH C BBIXOJOM B ceThb MHTepHeT,
pacnosoxeH 1o aapecy r. Jloneuk, yiu. Yemrockunues, a. 198a, ayn. 105.

[Ipu peanuzanuu nporpamMmbl AUCUMUILIUHBI MOTYT HCIIOJIb30BAThCS CIEAYIOLIUE BUIbI
AJIEKTPOHHOI'O B3aMMOJENCTBYSI PENOIaBATENb-CTYIEHT:

- HUCIOJB30BaHUE BUJECO YPOKOB;
- pa3MelneHue y4yeOHBIX MaTepuanoB B OOJAuHBIX XpAaHWIMINAX MpernojaBaTenei s
MCIIOJIb30BaHUs CTYJACHTAMH IIPH MOATOTOBKE K 3aHATHUSAM;
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- pacchuUIKa IO AJIEKTPOHHOW TOYTE MAaTEpUANIOB W 3aJaHUil ISl BBITIOJIHEHUS, IPOBEPKa
BBITIOJTHEHHBIX 3aIIaHI/II>’I;
- NOANEpXKA CTPAaHWUYKH TMPENoAaBaTeNii M TPYNI HPErnoiaBaTelb-CTYICHTHl B
COLMANIBHBIX CETAX Ul 00ECIIEYSHUS TEKYIIET0 KOHTPOJISE pabOThI CTY/IEHTOB.
[Tpu W3y4eHUH TUCHUIUTMHBI TPUMEHSIOTCS JIEKTPOHHOE OOYYeHUE W JAMCTAaHIIMOHHBIC
00pa3oBaresbHbIC TEXHOJIOTHH.
C  uCcnoip30BaHHMEM  pPecypcoB  IIaT(GOpMbl  JTUCTAHIIMOHHOTO  OOpa3oBaHUs
OCYIIECTBIISICTCS TEKYIIUH KOHTPOJb 3HAHWUU OOYYarONMMXCs Ha OCHOBE TECTHUPOBAHUS W
MPOBEPKH PE3YJIBTATOB CAMOCTOSATEIBHOM PabOTHI.

11. PEKOMEHAYEMAA JIUTEPATYPA

11.1. OcHoBHas nuTepaTypa

1. Economics for beginners: understanding the basics. 3amanus ans ayauropHoi u
camocTosiTennbHOM paboTel Kk y4ueOHuky “First Insights into Business” s cTyneHTOB
YKpYNHEHHOW rpynnbl HampaBieHus noarotoBku 38.00.00 skoHOMUKA | yIpaBJEHUE.
[Dnexrponnsiii pecype] / JI.B. Emenko, M.M.ITucapesckas, O.P.bparuna. — fonenk: 'OY BITIO
«/loneukuit HanMoHaNbHBIN yHUBepcuTeT», 2020 — 270c.

2. 3amaHus I MPOMEXKYTOYHOTO KOHTposisi K yueOHumky «First Insights into
Business» st cTyaeHTOB 1-2 KypcOB SKOHOMHUYECKUX CHEIHaTbHOCTEN [DIeKTPOHHBIN pecypc]
[2.P. Bbparuna, JI.B. Emenko, M.M. Ilucapesckas. — Jloneuk: ['OY BIIO «JloHeuxwuii
HallMOHAIbHBIM yHUBEpcuTeT», 2017. — 56¢.

3. VY4eOHble Marepuaibl s ayJUTOPHOM H© CaMOCTOSITENIBHOM pPabOThl IO
AHTTIUHCKOMY $I3BbIKY MpodeccuoHambHOro odmieHuss ans cryaeHTtoB [-II kypcoB gHeBHON u
3a049HON opmbl 00yueHust [DnekrponHblii pecype]| / U.IO. dy6poBkuna, J[.®. MycraeBa —
Honeuk: 'OY BIIO «Jloneukuii HalimoHanbHbIN yHUBEepcUTeT», 2017 — 275¢.

4, Accounting: yueOHbIC MaTepHabl s ayJMTOPHOW M CaMOCTOSATEIBHON pabOThI
M0 AaHIIMICKOMY SI3bIKYy NPO(ECCHOHANBHOTO OOLIEHUS M CTYIACHTOB CIEUATbHOCTH
"Byxranrepckuii yueT u aynut" [DnekrpoHHbIi pecypc] / coct.: NLIO. JlyopoBkuHa — JloHenK:
HounHY, 2016. — 246 c.

5. Robbins, S. First Insights into Business: Students' Book [Text] /Sue Robbins -
Harlow: Longman, 2008. — 175 p.

6. Emmerson, P. Business Grammar Builder: (for Class and Self Study) [Text] /
P.Emmerson - Oxford: Macmillan, 2002. — 272 p.

7. Mascull, B. Business Vocabulary in Use [Text] / B. Mascull — Cambridge:
Cambridge Univ. Press, 2002. — 174 p.

11.2. JlononHMTENbHAs IUTEpaTypa

1 Meroquueckue pekoOMEHIalM [0 OpPraHu3allii MMPAaKTUYECKUX 3aHATUH CTYAECHTOB
HECTEMANbHBIX (PaKyIbTeTOB N0 AucCUUIUIMHE "MHOCTpaHHBIM s3bIK" (AHMIMICKUN, HEMELKHIA)
[Onexktponnbiii pecypc] / coct.. O. P. bparuna u ap. — Momenk: ['OY BIIO «/lonemkuit
HallMOHAIBHBIA YHUBEpcUTeT», 2016. —39c.

2. MeTtoauyeckue yka3aHus 10 OpraHM3allMi CaMOCTOSATEIbHONW pabOThl CTYJE€HTOB
HECTeIUAIbHBIX (DaKyJIbTETOB MO AUCHUILTNHE «VIHOCTpaHHBIN SI3BIK» (AaHTIMHCKUHN, HEMELKUH,
ucnaHckui) [OnexTpoHHblii pecypc] / coct.: JI.B. Emenko u ap. — Howenk: I'OY BIIO
«/loHeukuil HaMOHANBHBIN yHUBEpcUTET», 2016 — 70cC.

3. Mromnep, B.K. CoBpeMeHHBIN aHTIIO-PYCCKHM, PYCCKO-aHTIMHCKHIA CJIOBaph:
120000 cnoB / B.K. Miomiep — Mocksa: [lom. XXI Bex: PUITOJI knaccuk, 2010. — 959 c.

4. Ashley, A. Oxford Handbook of Commercial Correspondence [Text] / A. Ashley.
— New Ed. — Oxford: Oxford University Press, [2010]. — 304 p.
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5. Macmillan Essential Dictionary for Learners of English: The New Intermediate
Learners' Dictionary / Ed. by M. Rundell — Oxford: Macmillan Publ., 2003. — 861 p. + snektpoH.
onr. auck (CD-ROM).

6. Redman, S. English Vocabulary in Use: Pre-intermediate and Intermediate [Text]
/' S. Redman — 3d ed. — Cambridge: Univer. Press, 2011. — 263 p.

12. MH®OPMAIIMOHHBIE PECYPCBI

1. HauuonannHasi 3JIEKTPOHHAasA OuobMmoTEeKA (HOB): denepanpHas
rocyaapcTBeHHas uH(popMarmonHas cucrema / MunucrepctBo KyneTypel P®; Poccuiickas
rocynapcTBeHHas 6ubianoreka. — Mocksa, 2019- . — URL: https://rusneb.ru/ (nata obpareHwus:
01.09.2023). — Pexxum mocryma: cBoOOIHBIN, moAnucka. HeoOxoauma ycTaHOBKa MPOrpPaMMHOTO
obecrnieueHus. — TeKCT: AIEKTPOHHBIM.

2. eLIBRARY.RU: nay4nas snmekTpoHHas OuOnmoreka: cat. — Mocksa, 2000- . —
URL: https://elibrary.ru (mara oopamenus: 01.09.2023). — Pexum mocTyma: i aBTOPU30B.
MoJIb30BaTeIeh. —TeKCT: JIIEKTPOHHBIH.

3. Hayunast snextponHass Oubmmoreka «KubepJlenmHkay»: caiit / Accommanus
«OTtkpeiTas Hayka». — Mocksa, 2014- . — URL: https://cyberleninka.ru/. — Pexxum mocryna:
cBOOOAHBIN. — TEKCT: 3JIEKTPOHHBIH.

4. DNeKTPOHHO-OMOIMOTeYHAs cucreMa «Jlanb»: [caiiT]. — URL:

https://e.lanbook.com (mata oOpamenus: 01.09.2023). — Pexxum jgocTyma: JUisi aBTOPHU30B.
noJjb3oBareneid. — TeKCT: AeKTPOHHBIH.

S. IBC IOpaiit: snexTpoHHas 6ubnmMoTeyHas cucrema: caT. — Mocksa, 2013. —
URL: https://biblio-online.ru (mata oopamenwus: 01.09.2023). — Pexxum roctyma: yisi aBTOPU30B.
IIOJIb30BaTesIeN. — TEKCT: 2JIEKTPOHHBIMN.

6. J1IeKTPOHHO-0ubMoTeuHast cuctema Jonl'Y: caiit / ®I'BOY BO «/lonl 'V». —

Honeuk, 2016- . — URL: http://library.donnu.ru/ (mara oopamenus: 01.09.2023). — Pexum
JocTyna: cBOOOIHBIN. — TeKCT: AMeKTPOHHBIM.

1. JJekTpoHHbI katajsor Hayunoii 6uGmuoreku [lonl'Y: pasnen caiita / HB
Houl'Y. — Tekcr: snexrponnsiii / DBC Joul'Y: caiit. — URL: http://library.donnu.ru/catalog/
(mara oOpamenusi: 01.09.2023). — Pexum pgoctyma: MOUCK CBOOOIHBIN, AJIEKTPOHHBIE
JIOKYMEHTBI — [ Ttosb3oBarenei JJonl'y.

8. Juexktpounblii apxuB [doul'¥Y: pazgen caitta / HBb JHoul'Y. — Tekcr:
anektponHsli // OBC [oul'Y: caiit. — URL: http://repo.donnu.ru/ (mara oOparieHus:
01.09.2023). — Pesxxum roctymna: CBOOOHBIIA.

9. Caiit undopmaronHoro areHtctsa The Economist [DnexTpoHHbId pecypc]. —
URL: http://www.economist.com — Peskum gocTyma: CBOOOIHBIH.

10.  Caiit undopmanumonHoro arentctBa CNN [Onextponnsiii pecypc]. — URL:
http://money.cnn.com/ — Pexwum gocTymna: ¢cBOOOTHBIHA.

11.  Caiit undopmaunonHoro areHtcrBa BBC [Onekrponnsiii pecypc]. — URL:
http://www.bbc.co.uk/news/world — Pexxum goctyma: CBOOOTHBI.

12.  Caiit uadopmaironHoro areHrctsa Euronews [Onexrponssiii pecype]. — URL:
http://ru.euronews.com — Pesxum 1ocTyma: CBOOOTHBIH.

13. Caiit uadopmarmonHoro arenrcrBa 1he Guardian [DriekTpoHHBINH pecypc]. —

URL.: https://www.theguardian.com/uk/business — Pesxum moctyma: cBOOOIHBIH.

13. [TPOI'PAMMHOE OBECITEYEHUE

1. Windows 7 PRO (kopnoparusnas nunien3us Joul'Y Ne 46484614)

2. Microsoft Office (koprmopatuBHas junen3us oY Ne 46472919)

3. Microsoft Visual Studio (suniensus nporpammsl Dream Spark 1t BBICIINX Y4eOHBIX
3aBeJIeHUH)


https://rusneb.ru/
https://elibrary.ru/
https://cyberleninka.ru/
https://e.lanbook.com/
https://biblio-online.ru/
http://library.donnu.ru/
http://library.donnu.ru/catalog/
http://repo.donnu.ru/
http://www.economist.com/
http://money.cnn.com/
http://www.bbc.co.uk/news/world
http://ua.euronews.com/
https://www.theguardian.com/uk/business
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4. AwntuBupyc Kacnepckoro, Adobe Acrobat Reader, xPDF (iuuen3un GPL, Apache,
BSD 11 cBO60JHOTO IPOrPaMMHOTO 00ECTICYCHHUS).



